
What makes a  
well-designed wine label?



BEVERAGE INDUSTRY EXPERIENCE



















DO PEOPLE really 
BUY WINE BASED ON THE LABEL?



DECISION-MAKING ON WHICH WINE TO PURCHASE

2015 Survey of American Wine Consumer Preferences 
by Dr. Liz Thach, MW and Dr. Kathryn Chang

When making a decision on which wine to buy, I usually consider. Check all that apply. 
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http://www.wideopeneats.com/millennials-only-drink-wine-with-a-pretty-label/
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DOES QUALITY DESIGN = HIGHER PRICE?





http://www.wideopeneats.com/millennials-only-drink-wine-with-a-pretty-label/









quality DESIGN IS now much more  
common and aCCessIble.  

But design is subjective.





























And new formats are being created  
for new wine drinkers.

















Questions to answer before redesigning  
your labels.

• Why are you changing your packaging?  Consumer feedback?  Industry feedback?  To change 
perception?  Boredom? 

• What’s the story / inspiration behind your wine / winery? 
• What makes it unique / special?  
• Who is your target buyer? 
• What have you seen in the market that you like?  
• What style feels right for you?  Modern, classic, casual, playful, sophisticated? 
• What is your budget for illustration, design, printing, etc.?



The design of your BRAND is  
your personal preference.  

first, you have to like it.



strategies to create high quality  
label designs 

• Graphically distinct designs - a unique / iconic design will make it easy to remember and 
easier to find  

• Artistic approach - imagery, color, font, logo  
• Leverage label production techniques - unique shape, emboss, foil, premium paper 
• Use an interesting bottle shape, secondary package, cork, wax 
• Create a system to strengthen your brand and potentially make additional labels more 

efficient



GRAPHICALLY DISTINCT



LABEL SHAPE / DIE CUT



EMBOSS / FOIL 



SECONDARY PACKAGING / GIFT WORTHy 



ELEGANTLY SIMPLE



ORNATELY OLD-FASHIONED 



CREATE A COHESIVE SYSTEM BOTTLE techniques 



BOTTLE techniques 



COHESIVE SYSTEM 



CREATE A COHESIVE SYSTEM classic designs 











IS THIS A GOOD WINE LABEL DESIGN?



maybe, but it probably doesn’t matter.



WHERE TO FIND DESIGN INSPIRATION

• Observe casual wine buyers in a retail environment (Target 
sells some of the most progressive wine label designs) 

• www.thedieline.com 
• www.packagingoftheworld.com 
• www.strangerandstranger.com 
• www.cfnapa.com 
• www.pinterest.com 



CHEERS. 


